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BUAD 334
EVENTS MANAGEMENT AND MARKETING
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This course includes the creation of an event management plan for a
client. A situation analysis will investigate consumer behavior, targeting
and positioning as related to the planning and operation of events.
Further development of the management plan will require an
examination and the application of integrated marketing
communications, sales, sponsorship, budgeting, risk management,
staging, logistics and performance measures.
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Course Schedule

Resources

Overview of Events, Components of Events; Events as Service

Formation of Teams; Discussion of Seminars & Event Plans Week 1 PowerPoint

Team Seminar #1 — Event Creation & Idea Generation

Events Minds Eye Modelling & Event Scripting

Customer Profiling, Persona Model, Positioning of Event Week 3 PowerPoint
Team Assignment #2 Project Charter
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