
Business Administration 

Course Number: BUAD 345 

Course Title: CONSUMER BEHAVIOUR 

Credits: 3 

Calendar Description: This course examines how decisions are made in the 
marketplace by consumers. The study of consumer behaviour 
allows marketers to anticipate reactions to changes in the 
marketing mix and responses to new products. In addition, the 
course covers group influence, consumerism and branding. 

Semester and Year: FALL 2018 

Prerequisite(s): BUAD 116 and a minimum third-year standing 

Corequisite(s): No 

Prerequisite to: No 
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Notes 

Class Policy and Participation 

 Your participation in class requires regular attendance, as t
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Course Schedule 

Date Topic Textbook Project 

2018 
Week of: 

Tuessday, September 4 - Orientation 
Wednesday, September 5 - Classes Start 
Monday, October 8 – Thanksgiving Day (no classes) 
Monday, November 12 – Remembrance Day (no classes) 
Thursday, December 6 - Last Day of Regular Classes 

 

Sept. 3-7 
Course overview 
Introduction to Consumer Behaviour 

Introduction 
Ch. 1 

Expectations 

 10-14 
Consumer Values 

Learning and Perception 

Ch. 2 

Ch. 3 
 

 17-21 
Comprehension, Memory, Cognitive Learning 

Motivation and Emotion 
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SKILLS ACROSS THE BUSINESS CURRICULUM 

 
The Okanagan School of Business promotes core skills across the curriculum. These skills include reading, written and oral 
communications, computers, small business, and academic standards of ethics, honesty and integrity. 
 
STUDENT CONDUCT AND ACADEMIC HONESTY 

 
What is the Disruption of Instructional Activities? 
At Okanagan College (OC), disruption of instructional activities includes student “conduct which interferes with 
examinations, lectures, seminars, tutorials, group me

http://www.okanagan.bc.ca/

