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ENTREPRENEURSHIP

This course is an investigation into the role of the entrepreneur in
business and economic development. The personality/character
traits that are associated with the entrepreneurial spirit are
examined. Students will identify business opportunities, develop
a business plan for their own small business and pitch their
venture idea to stakeholders who will evaluate its potential
viability. (also offered by Distance Education)
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Learning Outcomes

Upon completion of this course students will be able to

describe the process and mechanics of starting a business.

explain the characteristics, abilities and attitudes that are associated with successful
entrepreneurs.

critique the viability of business opportunities that have been identified with an
environmental scan.

estimate the market and financial feasibility of venture ideas through an analysis of
secondary research.

create a business plan for a small business that includes plans for marketing, human
resources, operations and financial feasibility.

demonstrate good teamwork skills using clearly outlined roles and responsibilities,
open communication, respect, and shared goals.

GHPRQVIUDIH SUHVHQIDILRQ VNLXV IKDIl JUDE IKH 0LVIHQHUIV DIHQILRQ KRIG WKHL LQIHUHWI DQG
conclude strongly.

Course Objectives

This course will cover the following content:

e Business Trend ldentification

e Target Customer Profiling

e Competitive Intelligence

e Product/Service Development

e Marketing (Promotion, Packaging and Pricing of Product/Service)
¢ Financial Analysis & Management

e Human Resource Management

e Team Presentations

e Legal & Risk Management Issues in Business
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Evaluation Procedure

Group Component:

Business Plan Proposal 10%
Business Plan Project 40%
Individual Component:

Audited Class Participation 10%
Weekly Quizzes 15%
Individual Assignments 15%
Business Plan Presentation 10%
Total 100%

Notes

All components of the business plan must be completed (business plan proposal, project and
presentation) in order to pass the course. Penalties of up to 10% per day (including
weekends) apply for late assignments.

Group Work

outcome.

The entrepreneurship course requires a significant amount of group work with your business
plan team. Hence, half of your course grade will consist of a "team" mark. See your professor
for specific details on the course assignments, due dates and evaluation standards. Make
sure to choose your team wisely as they will have a large impact on your final course

Required Texts/Resources

Knowles, R. (2017). Small Business: An Entrepreneurs Plan, 7th Enhanced Canadian ed.
Toronto, Canada: Nelson Education Limited

Important Notice: This book is available as a physical textbook or online via the MindTap
web site. Please purchase your textbook resource(s) from the Online Campus Store at
www.okanagan.bc.ca/campusstores or purchase them in-person at the Kelowna Campus store.
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Course Schedule

2020

Important Dates:

Tuesday September 8 - Classes Start
Monday October 12 T Thanksgiving (no classes)

Wednesday November 11 T Remembrance Day (no classes)
Monday December 7 T Last Day of Regular Classes
Wed. December 9 to Sat. December 19 - Exams (no classes)

Week of:

Topic

Chapter(s) Covered

1 Sept7

ENTREPRENEURSHIP INTRODUCTION
Course Overview
Introduction to Entrepreneurship

CH1

2 | Septl4d

IDEA GENERATION
The Venture Idea - Identifying Opportunities
Business Model Canvas, Pitch

CH2&3

3 | Sept2l

Establish Groups
Group Work, Team Charter
Business Idea Confirmation

Group Work Tutorial

4 Sept28

Business Plan Overview, Business Plan Proposal
Marketing Research, Guest Presenter, OC Library

CH 15

5 Octb

BUSINESS PLAN - MARKETING SECTION
Target Customer, Competition

CH4 &5

6 Octl12

7 Oct19

(Monday STAT Holiday, no classes)

Price & Promotion

BUSINESS PLAN - OPERATIONS SECTION
Distribution & Location

CH®6
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SKILLS ACROSS THE BUSINESS CURRICULUM
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