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This course introduces students to the principles and practices of
marketing and how they can be applied to organizations. Marketing
processes are considered from consumer and business
perspectives in a Canadian context. Topics include identifying
needs, monitoring changes in the environment, managing products
or services, distribution, promotion and pricing. (also offered by
Distance Education)
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SKILLS ACROSS THE BUSINESS CURRICULUM

The Okanagan School of Business promotes core skills across the curriculum. These skills include reading, written and
oral communications, computers, small business, and academic standards of ethics, honesty and integrity.

STUDENT CONDUCT AND ACADEMIC HONESTY

What is the Disruption of Instructional Activities?

At Okanagan College (OC), disruption of instructional activities includes student “conduct which interferes with
examinations, lectures, seminars, tutorials, group meetings, other related activities, and with students using the study
facilities of OC”, as well as conduct that leads to property damage, assault, discrimination, harassment and fraud.
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